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Marketing Department
5th Floor, BalaiBerita (AnjungLiku)

	TO
	:
	Chief Executive Officer 

	
	
	

	CC                         
	:          
	General Manager, Marketing

	
	
	

	FROM

REF                      
	:

:
	NST Brand, Marketing Department

MKT/KH/09/15/01

	
	
	

	DATE
	:
	7th September 2015 

	
	
	

	[bookmark: _GoBack]SUBJECT
	:
	Hello Kitty Go Around Media Partnership Proposal.




Hello Kitty Go Around will be doing an expo at Viva Home Expo Hall, Kuala Lumpur dated on 
19th December 2015 - 19th January 2016. The expo will have 40 different things related to Hello Kitty with 40 years of Kitty’s story.

The carnival will be divided into 5 different zones with 40 different things related to Hello Kitty.

1. Photo Attraction
2. Game Booth
3. Workshop
4. Shows
5. F&B

Hey Day Sdn Bhd, the event organizer has approached Berita Harian to be the media partner for the Hello Kitty Go around Expo. The summary of the agreement between Hey Day Sdn Bhd and NSTP is as follow:


	BH’s Commitments
	Hey Day Sdn Bhd Commitments

	1. Write up for Hello Kitty in Berita Harian 
· October x 2 Half Page
· November x 2 Half Page
· December x 2 Half Page


                                        = RM 392,184

	Logo Placement

1. ATL - 
Sept 2015 - January 2015
· 5 Billboards 
(14xM x 14M - RM200,000 x 5 Month
 = RM 1,000,000




	2. FB BH & NST Post Shout out give away ticket  (200 pcs)  

•	October  x 4times 
•	November  x 4times
•	December x 4times
•	January x4 times
                                            = RM 80,000


3. Advertisement (Inside Blurb 10x2)

•	August                         (x 2 Insertion)
•	September                  (x 4 Insertion)
•	October                      (x 4 Insertion)
•	November                   (x 4 Insertion)
•	December                   (x5 Insertion)
 
(National x 19 insertions)    = RM 277,210

4. Half Page Redemption Ticket Ads
    (x4 Insertion)                   = RM 87,152

5. Web Banner 
     Berita Harian (12 Dec - 12 Jan) 
                                           = RM 20,000


	August - October 2015

· 3 unipoles @ Desa Park City, Jalan Lapangan Terbang Subang, Puchong 

        (10’ x 20’ - RM 15,000 x 3 = RM45,000

2. BTL 

August 2015 - January 2016
· POSM at ticket promotion partner’s outlets

3. Digital & Social Media
· Facebook posting: 2 posting per month

           RM10,000 (Sept – Jan)

4. Hello Kitty Go Around!! Website

5. E Ticket Sponsor Logo Appearance 

6.19th Dec - 19th Jan 
Onsite POSM during event

7. 300 Weekend Tickets
    50 Special Day (VIP) tickets

8. Printing Material : Brochure, Flyers, etc at pre-event & corporate roadshow


	Total: RM 907,938.76
	Total: RM 1,457,500.00



Recommendation

We fully support Berita Harian to be the official media partners because:

· Opportunity to attract more younger readers
· We are given 300 weekend tickets that we will use as reward to the readers
· BH brands will be in all A&P materials related to the events

Your approval is very much appreciated. For any enquiries, please do not hesitate to contact me at ext. 5109.

Thank you.


Prepared by, 					Verified by



MUHAMAD KHALISS			PUTRI SHIREEN SYED OTHMAN
Brand Executive, NST			General Manager of Marketing



Endorsed by,						Endorsed by,	



DATUK MUSTAPA OMAR			DATUK JALIL ABDUL HAMID
Group Editor					Group Managing Editor


Approved by,



DATO’ MOHAMMAD AZLAN ABDULLAH
Chief Executive Officer
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